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Justgold

Lake Dragon Residential Development Sales Office
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WTCmore MOMO Shop Design

Central Festival Pattaya Beach Mall

La Galerie De Dietrich
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Chow Sang Sang Jewellery Co,, Ltd. — Jordan Store

Mark Mark Design Gallery
The Swank Outlet
SLRAREET
KEBAELE
100% Fullness Hair Salon

it

ELLE Flagship Store
Arnhold Design Boutigue Shanghai
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Vanke "King Metropolis" Sales Office

“IRER" ——2008FEE “I'MEMRZITEA" |

A EihilEEREHEP O

FhiaPEXES “RitZzE#" ZERRITE
MFKE - B#1
It:= “KIZFK" KERET

La Grove

FRDRRZEART
Garden of West City Sales Office
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Harbour City X'mas Decoration Design 2008
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Joy City X'mas Decoration Design 2008
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1023, ifc mall, Hong Kong, China

ey Ho Design Limited As a leading fashionable gold brand in the region, Justgola Instead of using the conventional display counter which con-
El:'l'l-il:l . — = e e i . e P ETRCL Tl e & J — e b j = Fi - S e Far s i e e e : e s cebham _j" HTH — "'E'_“."'-
+ N represents the bold, dynamic and configent attituge of to- jures a LUT‘lTTLJI'r[I-"IH sentiment, the SNOpP design takes INnspird

1DNNe g
day’s women. It is a brand synonymous to style, glamour and tion from the concept of the dessert tabie, where jeweiries are
{ : T - . —— - Tp— s o T ey N (g Amcravie Thhrra s
fashion. The new Justgold jewelry boutique aims to break the displayed like the attractive and colourful desserts. Ihroug
traditional shopping model by introducing a relaxed shopping various display modules like the curve counter, the suspended
experience in the reminiscent ambiance of a modern art gal- glass boxes and the delicate freestanding units, the products
ery. serve as enrichment to the space and a feast for the eyes.
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angzhou, China

Jonald Lu & Partners
Jr. Ronald Lu, Alistair Leung

Anthony Cheung, John Bachtiar

| ake Dragon Residential Development Sales Office Complex

adopts the courtyard concept with three pavilions embracing

a reflective pool in the center. During day time, the natural light

and transparent glass architecture seamlessly integrate the
spaces with surrounding landscape and the water bodies. The
transparent architecture transforms into a glowing crystal over

the reflection pool during evening. The interior design empha-

i

sizes a spatial layering experience in synergy of close and open

i

|

spaces that connects various functions. It is further garnishe
by a modern French sophistication: black and white marble
flooring, giant leave sculptures in champagne gold gilding

a solid gold color cylinder theatre, and high ceiling main hal

featured with a 6x8 meters crystal chandelier.
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